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accurate and does not assume, and hereby disclaims, any liability to any person for any loss or damage caused by
errors or omissions in the 2009-2010 edition of Women’s and Children’s Wear Buyers™, whether such errors or omis-
sions result from negligence, accident or any other cause.

Douglas Publications, LLC provides information to the purchaser with the expressed understanding that all commu-
nications and actions by the purchaser are their own and the content and method shall comply with all applicable laws
and regulations. In the event of a third party dispute, purchaser agrees to indemnify Douglas Publications, LLC for
any cost related to defense or damages, including reasonable attorney fees and court costs.

If you purchase this book without a cover, you should be aware that this book is stolen property.  It was reported as
“unsold and destroyed” to the publisher, and neither the author nor the publisher has received any payment for this
“stripped book.”

Douglas Publications, LLC makes its products available at special discounts for bulk purchases in the U.S. by cor-
porations, institutions and other organizations. For more information, please contact the Group Sales Department at
2807 N. Parham Rd., #200, Richmond, VA 23294 or call (800) 223-1797, ext. 236.
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Limitations on Lists

Conditioned upon TSG’s receipt of payment in full
from Customer, TSG hereby grants to Licensee a limit-
ed, non-exclusive, non-transferable license to use the
Lists, in part or in whole for an unlimited number of
authorized uses beginning on date of invoice and contin-
uing for twelve (12) consecutive months. Usage beyond
the agreed to period shall result in billing and payment
by the Licensee at the current TSG rate for multiple Use
List Licenser and entitle Licensee to usage for an addi-
tional 12 month period. 

The Lists are proprietary to TSG, who retains exclu-
sive title to and ownership of all rights in the Lists.
These rights are protected under copyright, trade secret
and other intellectual property laws.  Any uses not
specifically authorized or licensed are prohibited and
reserved by TSG.  Licensee’s physical possession of the
Lists does not imply any rights that are not specifically
licensed.

RESTRICTIONS ON USE:  All information licensed
to Customer is provided for the exclusive use of
Customer.  Licensee agrees that unauthorized use or con-
veyance of the Lists, in part or in whole, infringes on
TSG’s copyrights and trade secrets may cause irreparable
harm to TSG.  Licensee will not make unauthorized use
or conveyance of the Lists, including without limitation
making the Lists available to a competitor of TSG.
Unless otherwise specified or agreed in writing,
Customer is permitted to use information only at the
“Bill To” (or “Ship To” if applicable) address.  Licensee
will not use the Lists to enhance, overlay, tag or add
information to any other list, file or database.  Except as
expressly set forth herein, no part of the Lists may be
modified, copied or distributed in any media without
TSG’s  express prior approval.  Unless otherwise speci-
fied on the applicable Schedule or agreed in writing,
Customer may not provide information to, or permit its
use by or for, any parent, subsidiary, affiliated entity or
franchisee of or dealer for Customer.  Licensee will not
use the Lists as an identified source of circulation, nor
make it available to audit agencies.  Licensee is respon-
sible for safeguarding the Lists at all times from being
used or reproduced in any way contrary to the limited
license rights stated above.  Licensee may use competent
employees, agents, representatives, vendors or other
service providers to process permitted uses, so long as

they are advised of the limitations set forth.  Licensee is
responsible for compliance by any other parties.

Licensee shall take reasonable steps to protect the
Lists using methods at least equivalent to the steps
Licensee takes to protect its own proprietary informa-
tion, but not less than a reasonable standard, and shall
prevent the duplication or disclosure of Lists other than
as provided for.  

Licensee will hold the source of the Lists in strict
confidence and will not announce or identify TSG, its
affiliates, brands, publications or directories as the
source of the Lists at any time.  Licensee’s use of the
Lists will be conducted in accordance with all applicable
laws, regulations and accepted industry practices.
Licensee will not alter, eliminate or otherwise make inef-
fective the decoys that have been placed in the Lists by
TSG or its agents, vendors or other service providers to
help detect unauthorized usage.

The use of facsimile (FAX) numbers, if provided with
the Lists, are governed in part under FCC rules, effective
December 20, 1992, as amended from time-to-time,
which among other things places restrictions on the use
of facsimile machines to send unsolicited advertise-
ments.  Licensee acknowledges awareness of these
restrictions and represents to TSG that Licensee’s usage
of facsimile numbers contained in the Lists will be in
accordance with FCC rules and applicable law.

To the extent that the Lists are used for “survey”
mailings or telemarketing, Licensee agrees that  (1)
Licensee will not record the name or address of the sur-
vey responders at any time, or  (2)  Licensee will record
the name and address only with express permission of
the survey responder and for the sole purpose of sending
them a copy of the survey results or awarding an incen-
tive, the record of these names and addresses will be
completely destroyed immediately after the mailing of
the survey results.

TSG provides information to licensee with the
express understanding that all communications and
actions by the licensee are their own and the content and
method shall comply with all applicable laws and regu-
lations.  In the event of a third party dispute, licensee
agrees to indemnify TSG for any cost related to defense
or damages, including reasonable attorney fees and court
cost.
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The 2009-2010 edition of Women’s and
Children’s Wear Buyers™ lists more than 13,800
buyers and executives for over 8,000 retail firms
in the United States and Canada that sell women’s
& children’s apparel, footwear, and accessory
items. 

Companies listed in the previous edition of the
directory are sent fax questionnaires to update
their listings. Those that do not respond are con-
tacted by telephone for listing verification.
Companies that could not be located were
dropped from this edition. The editorial staff
updated and obtained listings for this edition
through publicly available sources.

ARRANGEMENT OF THE DIRECTORY

Company profiles are arranged geographically,
beginning on page 3. In addition to the mailing
address, telephone numbers, fax numbers and
website addresses, company profiles include: the
president or owner; merchandise managers(s) and
buyer(s) of the items carried; the number of units;
size and price ranges handled; approximate annu-
al sales volume where known; the buying
office(s) used by the firm; and parent corporations
or divisions. 

A sample entry describing the entry format and
codes used in each listing can be found on pages
xi and xii. 

INDICES

Large & Plus Size Index: Beginning on page
523, this index lists retailers of Women’s Large,
Plus Size, and Half Size apparel.  This includes
firms that specialize in the market and firms who
carry these sizes in addition to other merchandise.

Online Retailers Index: Beginning on page
513, this new index alphabetically lists women’s
and children’s apparel retailers who sell their
products directly to customers via the internet.
This includes companies that have traditional
retail stores as well as retailers who operate exclu-
sively online. 

Mail Order Index: Beginning on page 509,
this index alphabetically lists companies that
operate a mail order or catalog business in the
women’s & children’s wear industry. 

Buying Office Index: Beginning on page 517,
this index alphabetically lists the buying offices
for the store listings, including the city and state
where the buying office is located.

Alphabetical Index to Companies: To assist
the user in finding a company when its location is
not known, an alphabetical index by company
name is included in the back of the directory,
starting on page 531. This index references the
location of each company’s full listing in the main
section.

ADDITIONAL SERVICES

The Salesman’s Guide™ publishes a wide range
of directories serving a variety of markets. Other
retail merchandising directories include the Men’s
& Boys’ Wear Buyers; Mass Merchandisers & Off-
Price Apparel Buyers; Gift, Housewares & Home
Textiles Buyers. Hospitality titles include
Association Meeting & Event Planners; Premium,
Incentive & Travel Buyers and Corporate Meeting
& Event Planners. Healthcare industry specific title
include the Hospital Phone Book. You may obtain
information on purchasing any of these titles by
calling (800) 223-1797 and asking for THE
SALESMAN’S GUIDE SALES DEPARTMENT.

viii

Preface
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ix

Our MAILING LIST DEPARTMENT will
assist you in segmenting our directories toward
specific buyers for any of your direct mail pro-
grams. If you prefer, you may purchase directo-
ries in either a label program or database format
on diskette, CD-ROM. Information on purchasing
these products may be obtained by calling 
800-223-1797. 

Go to our web site www.thesalesmansguide.com
for additional tips on getting the most bang for 
your buck. If you have a tip, e-mail it to 
tips@douglaspublications.com.

Combo: If you have purchased the combo (print
database plus CD-rom), please read the enclosed
instructions. If your question is not covered go to
our frequently asked questions on the
Salesmansguide.com. Feel free to e-mail us ques-
tions at information@douglaspublications.com.

If you want to upgrade to the COMBO, you
can apply the price of the print directory by call-
ing 800-223-1797, extension 236.

Shipping exchange or return problems: Go to
the Salesmansguide.com for information and
forms. Click on the button marked customer serv-
ice. Access the button for online returns. This
takes you directly to our UPS online return center.
If the database is not a good fit for your market-
ing needs take a look at the related databases list-
ed on the back cover of the print edition or visit
our web site. We will be happy to make an
exchange.

Editorial Suggestions and corrections: send
these to editorial@douglaspublications.com so
we can improve each version to better serve you.

For billing questions please e-mail us at 
billingstatus@douglaspublications.com.

Our editorial research staff is available to answer
any questions or to supply you with additional
information about the content of our directories.
Our research department may be reached at 800-
223-1797, Monday through Friday, from 9:00 AM
to 5:30 PM Eastern Standard Time. Ask for THE
DIRECTORIES EDITORIAL DEPARTMENT. 

We take pride in bringing you this latest edi-
tion of the Women’s and Children’s Wear Buyers™.
We are grateful to everyone whose efforts made
possible the publishing of this year’s volume. 

Comments and suggestions are encouraged
and should be directed to the editors, Women’s
and Children’s Wear Buyers™, The Salesman’s
Guide™, 2807 N. Parham Rd., Suite 200,
Richmond, VA, 23294.

Arthur E. Pemberton, II
Sales Manager
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Directory  . . . . . . . . . . . . . . . . .$329.00

CD-ROM  . . . . . . . . . . . . . . . .$1299.00

You don’t have a lot of time to waste making cold calls to unrecep-
tive buyers, or tediously verifying a pile of outdated contact lists. In
order to sell—and excel—in the competitive men’s and boys’ wear
market, you need an up-to-date, verified listing of the buyers and
retail establishments seeking the products you have to offer. You
need the 2009-10 Men’s and Boys’ Wear Buyers™.

With more than 5,100 top-rated stores and more than 9,000
executives and buyers listed, you’ll have instant access to the
most important people in your industry, including buyers of
suits, outerwear and sportswear.

THE SALESMAN’S GUIDE™

2807 North Parham Road, Suite 200
Richmond, Virginia  23294
www.thesalesmansguide.com

2009-2010 Men’s and 
Boys’ Wear Buyers™

Order Today...
Call 

800-223-1797
or Fax 

804-217-8997

Suits
Overcoats
Raincoats
Sweaters
Slacks
Jeans
Leathers apparel
Ties
Robes
Underwear

Gloves
Hosiery
Jewelry
Headwear
Footwear
Tailored jackets
Tailored slacks
Big & Tall wear
Sport shirts
Outer jackets

Active apparel
Dress shirts
Belts
Socks
Young men’s wear
Boys’ wear 
Men’s and Boys’ 

accessories
Urban Contemporary
Western Wear

Find the people who purchase these lines:
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There are over 7,800 qualified leads for 3,300 firms repre-

senting 284,000 stores in the USA and Canada. These

leads are intelligently indexed and arranged by state and

town. You can search your sales territory with ease. 

Four easy-to-use indexes — New Listings, Jobbers,

Alphabetical, and Online Retailers — let you determine

store locations…contact jobbers to assist in marketing

overstocked items…identify “new” players in your area.

Directory . . . . . . . . . . . . . . . . . . $329.00

CD-ROM. . . . . . . . . . . . . . . . . . . $995.00

Listings include:
• Contact names and titles

• Merchandise bought – including store displays, 
fixtures & supplies

• Street & P.O. Box addresses

• Phone & fax numbers

• Website & E-mail addresses

• Approximate Annual Sales Volume

• Type of Store & number of stores

• Parent Company/D.B.A./buying offices

THE SALESMAN’S GUIDE™

2807 North Parham Road, Suite 200
Richmond, Virginia  23294
www.thesalesmansguide.com

ORDER TODAY!

CALL 800-223-1797

OR FAX 804-217-8997

WC02

2008-09 Mass Merchandisers
& Off-Price Apparel Buyers™
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KEY TO CODES
TYPE OF BUSINESS CODES

AN....................................................................... Army Navy Stores

BR.......................................................................... Bridal Boutiques

CBO......................................................... Corporate Buying Offices

CC .................................................................... Catalog Coordinator

CLO............................................................. Family Clothing Stores

DEPT .................................................................. Department Stores

DG........................................................................ Dry Goods Stores

FW .......................................................................... Footwear Stores

GS.................................................................................... Gift Shops

JWLY......................................................................... Jewelry Stores

KS.......................................................... Children’s Specialty Stores

MO ................................................................................ Mail Orders

MW..................................................................... Men’s Wear Stores

OL........................................................................... Online Retailers

PX.............................................................. Military Post Exchanges

RB ............................................................. Resident Buying Offices

SP............................................................ Women’s Specialty Stores 

WW ................................................................. Western Wear Stores

PRICE CODES OF THE MERCHANDISE CARRIED
des........................................................................................Designer

b................................................................................................Better

m .........................................................................................Moderate

p .............................................................................................Popular

bud ..........................................................................................Budget

xii
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VIRGINIA - Richmond

1 LEFT OF CENTER, INC. (6SP-74 & OL)
3 123 Trax Ave. (m-b)9

Iona, IL, 98051
10 (Henry Doneger)
4 804-555-9990/ 5 FAX: 804-555-9999 
8 Sales: $10 Million - $50 Million

11 Website: www.smiths-va.com
13 Retail Locations: NJ, NY, PA, VA

12 PHILLIP DALE (President &
C.E.O.)
BLAINE MCDONNAGH (G.M.M.)
JENA HOEMAN - Women’s, Misses’ & 
Petite Dresses, Coats, Suits, Sportswear,
Handbags, Jewelry, Intimate Apparel,
Footwear
ANDIE WALSH - Junior Dresses,
Sportswear, Denim, Jewelry, Accessories, 3
to 14 Children’s Wear, Girls’ Accessories,
Infants’ & Toddlers’ Wear, Children’s
Footwear
BENNY DIETZ (Visual Display Mgr.) &
Buys
Store Displays, Fixtures, Supplies

KEY TO ENTRIES

1. Company Name.

2. Divisions - May include alternate names
under which the firm does business, or the
firm’s parent corporation.

3. Address - Where applicable, a mailing
address will appear first, followed by a
corresponding street address.

4. Telephone Number.

5. Fax Number.

6. Type(s) of Business.

7. Number(s) of Retail Units.

8. Sales Volume - Annual sales volume cate-
gory reported by the firm listed.

9. Price Point(s) of the Merchandise Carried.

10. Buying Office Used. 

11. Web site  Address.

12. Executives and Buyers - Individuals at the
firms who are responsible for the buying of
women’s and children’s apparel, or who
supervise buying and merchandising.

13. Geographic Retail Analysis — Indicates 
in which states the company has a retail
operation.

SAMPLE ENTRY

xiii
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Women’s & Children’s
Wear Buyers 

In the United States
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Women’s & Children’s
Wear Buyers 

In Canada
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Large & Plus Size Index
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Online Retailer Index
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Mail Order Index
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Buying Office Index

WC09-10.qxp  10/9/08  12:22 PM  Page 20



Alphabetical 
Company Index
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We don’t 

just publish

directories,

we publish

RESULTS
• Association Meeting 

& Event Planners®
(17,700+ Executives & Meeting 
Planners)

• Corporate Meeting 
& Event Planners®
(14,300+ Executives & Meeting 
Planners)

• Medical Meeting 
& Event Planners®
(10,600+ Executives & Meeting 
Planners)

• Gift, Housewares 
& Home Textiles Buyers®
(12,000+ Executives & Buyers)

• The Hospital 
Phone Book®
(7,700+ U.S. Hospitals)

• Men’s & Boys’
Wear Buyers®
(9,000+ Executives & Buyers)

• Mass Merchandisers 
& Off-Price Apparel 
Buyers®
(7,000+ Executives & Buyers)

• Premium & Incentive 
Buyers®
(15,600+ Executives & Buyers)

• Sporting Goods
& Activewear Buyers®
(15,600+ Executives & Buyers)

• Women & Children’s  
Wear Buyers®
(13,800+ Executives & Buyers)

• The Insurance 
Phone Book®
(3,500+ Insurance Companies)

• Religious Meeting 
& Event Planners®
(3,700+ Meeting Planners)

2807 N. Parham Rd., Suite 200 • Richmond, VA 23294
www.douglaspublications.com

Targeted, Responsive Mailing Lists!
Douglas Publications LLC., The Salesman’s Guide and
U.S. Directory Service reach decision-makers in a wide variety
of businesses. Our lists are updated every month to give you
the most accurate and recent information. In fact, we’re so
confident about our lists that we have an unprecedented offer: 
A 100% deliverability guarantee.

2853547808729

ISBN 978-0-87228-535-4
90000 >

Contact: Amy Lehr, List Manager
1-800-223-1797 ext. 212

WC09-10.qxp  10/9/08  12:22 PM  Page 23


